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O1 Introduction




\ Banner Monitoring

provides a Real Time Information
about the advertising activity within the online environment
by means of automatic system that registers —

Is advertising in more than
Bulgarian websites.



\

Banner Monitoring

2013

2014

2016

The system starts to operate on the Bulgarian market
in October 2013.

Improving and upgrading every day, fully operated,
officially was introduced on the market in April 2014.

Added new websites and new formats.




2018

2019

2020

2021

The system starts operate in Bosnia and Herzegovina.

Start to operate in Serbia.

New classifier — Nielsen Bulgaria.

New formats, websites and advertising networks.

Loading ....




\3 Banner Monitoring

The system it is
registering on a
daily basis
more than:

1 700+
creatives







\ Banner Monitoring

1. Used formats — based on IAB standards
(see the chart).
- 300x250 = MPU
- All other sizes are aligned
to the closest IAB format

2. Campaigns strength — function that
weights campaigns by used sites and days
of activity

3:1 RECTANGLE LEADER BOARD
300X100 728X90
FULL BANNER HALF BANNER
468X60 234X60

VERTICAL

BANNER MEDIUM RECTANGLE

300X200

120X240

POP-UNDER
720X300

BUTTON 1
120X90
BUTTON 2
120%60

VERTICAL
RECTANGLE
240X400

SQUARE POP UP
250X250

HALF PAGEAD
300X600

RECTANGLE
180X150
LARGE RECTANGLE
336X280
SQUARE

BUTTON
125X125
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03 General market overview




CAMPAIGN SEASONALITY
by number of campaigns — 2018 - 2020
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CAMPAIGN SEASONALITY
by number of campaigns - Jan/Dec 2020

2 000 = WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES
1900 5 TRANSPORT. AUTOMOBILISM. FUELS
1 800 ®TOURISM
1700 #TOBACCO PRODUCTS
1600 TELECOMMUNICAITONS
1500 = SPORTS. GAMES. LEISURE ACTIVITIES
1 400 RETAIL AND ONLINE STORES
mPHARMACY, MEDICAL SERVICES AND PRODUCTS
1300
mOTHER
1200
= MEDIA AND MEDIA PRODUCTS, ADVERTISING, PR
1100 mIT. HARDWARE. SOFTWARE. OFFICE EQUIPMENT
1000 = INSURANCE AND SOCIAL SECURITY
900 mINSTITUTIONS. ORGANIZATIONS. PUBLIC CAMPAIGNS
800 = INDUSTRY. PRODUCTION MEANS. AGRICULTURE
700 #HOUSEHOLD GOODS. CHILDREN'S PRODUCTS
600 HOUSEHOLD CHEMICALS
500 FOODSTUFFS
400 m FINANCIAL SERVICES
300 = FASHION
200 mDRINKS
100 = CULTURE. EDUCATION. PUBLISHING. EVENTS
0 5 COSMETICS AND PERSONAL HYGIENE

B CONSTRUCTION AND REPAIRS, HOME FURNISHINGS




CAMPAIGN SEASONALITY
by number of campaigns - Jan/Dec 2019

2 000 = WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES
1900 5 TRANSPORT. AUTOMOBILISM. FUELS
1 800 ®TOURISM
1700 #TOBACCO PRODUCTS
1600 TELECOMMUNICAITONS
1500 = SPORTS. GAMES. LEISURE ACTIVITIES
1 400 RETAIL AND ONLINE STORES
mPHARMACY, MEDICAL SERVICES AND PRODUCTS
1300
mOTHER
1200
= MEDIA AND MEDIA PRODUCTS, ADVERTISING, PR
1100 mIT. HARDWARE. SOFTWARE. OFFICE EQUIPMENT
1000 = INSURANCE AND SOCIAL SECURITY
900 mINSTITUTIONS. ORGANIZATIONS. PUBLIC CAMPAIGNS
800 = INDUSTRY. PRODUCTION MEANS. AGRICULTURE
700 #HOUSEHOLD GOODS. CHILDREN'S PRODUCTS
600 HOUSEHOLD CHEMICALS
500 FOODSTUFFS
400 m FINANCIAL SERVICES
300 = FASHION
200 mDRINKS
100 = CULTURE. EDUCATION. PUBLISHING. EVENTS
0 5 COSMETICS AND PERSONAL HYGIENE

B CONSTRUCTION AND REPAIRS, HOME FURNISHINGS




TOP 10 SECTORS
by campaigns strength — 2019 & 2020

mRETAIL AND ONLINE STORES

B TRANSPORT. AUTOMOBILISM.
FUELS

= CONSTRUCTION AND REPAIRS,
HOME FURNISHINGS

FINANCIAL SERVICES

® CULTURE. EDUCATION.
PUBLISHING. EVENTS

m PHARMACY, MEDICAL SERVICES
AND PRODUCTS

B SPORTS. GAMES. LEISURE
ACTIVITIES

B TOURISM

® INSURANCE AND SOCIAL SECURITY

m TELECOMMUNICAITONS




TOP 20 CATEGORY
by campaigns strength — 2019 & 2020

o

10 000 20 000 30 000 40 000 50 000 60 000

CHAIN STORES (RETAIL AND ONLINE STORES)

VEHICLES, ACCESSORIES, PARTS (TRANSPORT. AUTOMOBILISM. FUELS )

E-COMMERCE (RETAIL AND ONLINE STORES)

GAMES. LOTTERIES. GAMBLING (SPORTS. GAMES. LEISURE ACTIVITIES)

MANUFACTURERS, CONCERNS, CORPORATIONS WITH A WIDE SPECTRUM OF ACTIVITY..
INSURANCE (INSURANCE AND SOCIAL SECURITY')

REAL ESTATES, CONSTRUCTION, DESIGN (CONSTRUCTION AND REPAIRS, HOME..
CREDIT SERVICES (FINANCIAL SERVICES )

BUILDING MATERIALS AND PRODUCTS (CONSTRUCTION AND REPAIRS, HOME..

FOOD SUPPLEMENTS (PHARMACY, MEDICAL SERVICES AND PRODUCTS ) m2019

MEDICIAL INSTITUTIONS, OPTICIANS, PHARMACIES, PHARMACEUTICAL COMPANIES.. " 2020
TELECOMMUNICATION SERVICES (TELECOMMUNICAITONS )
ACCOMODATIONS (TOURISM )
PAYMENT CARDS (FINANCIAL SERVICES)
IT SERVICES AND PRODUCTS (IT. HARDWARE. SOFTWARE. OFFICE EQUIPMENT)
EATING AND DRINKING ESTABLISHMENTS (TOURISM )

NON-ALCOHOLIC DRINKS (DRINKS)

EDUCATION (CULTURE. EDUCATION. PUBLISHING. EVENTS )  mmm—m
AGRICULTURE (INDUSTRY. PRODUCTION MEANS. AGRICULTURE)  mm—m—
STATE INSTITUTIONS (INSTITUTIONS. ORGANIZATIONS. PUBLIC CAMPAIGNS )



20 MOST ACTIVE ADVERTISERS
by campaigns strength — 2019 & 2020

0 5000 10 000 15 000 20 000 25000
Lidl
D e —
SDI BroKerS
Happy  o————
Technopolis  p— — ——
FBANK  e—
DSK BNk - p——
Telenor  p————
Bl —
g " 2019
Nissan  p—— 2020
Vivacom  p——
Praktike!  a e —
Contabil  p—
Sport TOTO  p——
Kaufland  p———
Renault  p—
W ——
PUND  p——
PoStBank  p—



BANNER FORMATS
by number of creatives — 2019 & 2020
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Overview by TOP 10
—» Sectors
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\3 Banner Monitoring

Sector

RETAIL AND ONLINE
STORES




RETAIL AND ONLINE STORES
SEASONALITY by number of campaigns - 2018 - 2020
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6 000

4 000

2000

0

RETAIL AND ONLINE STORES I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

STORES

B SHOPPING CENTERS

= E-COMMERCE

m CHAIN STORES



RETAIL AND ONLINE STORES
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019
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RETAIL AND ONLINE STORES

Lidl

Technopolis Bulgaria
Billa Bulgaria
eobuwie.pl

Praktiker Retail
Investor BG
Kaufland

Alpha Sport

Home Max

Trendo BG

Web Media Group
Aiko Furnitures
Ardes

Perfumery Douglas Bulgaria
Vsichki oferti

Laptop BG

VM zona

Mr. Bricolage

Ozone Entertainment

MAXIMA GRUPE

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020
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RETAIL AND ONLINE STORES
BANNER FORMATS by number of creatives — 2019 & 2020
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RETAIL AND ONLINE STORES I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020

2020 = dnes.dir.bg
@w = econ.bg
‘ = framar.bg
%» \ start.bg

= dnes.bg
8% -
m life.dir.bg
2019 = div.bg
= woman.hotnews.bg
= mobilebulgaria.com
= btv.bg
= technews.bg

dir.bg
= investor.bg
= m.dnes.bg

= snimka.bg



\3 Banner Monitoring

'

TRANSPORT.

AUTOMOBILISM. FUELS

ne



TRANSPORT. AUTOMOBILISM. FUELS
SEASONALITY by number of campaigns - 2018 - 2020
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TRANSPORT. AUTOMOBILISM. FUELS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020
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TRANSPORT. AUTOMOBILISM. FUELS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019

8 000
7 000
6 000
VEHICLES, ACCESSORIES, PARTS

5000

B TRANSPORT AND COURIER SERVICES
4000 = TRANSPORT

m FUELS AND LUBRICANTS
3 000
2000
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TRANSPORT. AUTOMOBILISM. FUELS

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020

1000 2000 3000 4000 5000 6 000 7000 8 000 9 000 10 000

o

Renault Nissan Bulgaria

Porshe Bulgaria

Auto Bavaria
Sofia France Auto
Bulgaria Air

E&S Pkwteile
Autodoc GmbH
Bultraco

Toyota Balkans
=2019

Moto Pfohe

Eura Tek ®2020

Lukoil Bulgaria

BSH BOSCH UND SIEMENS HAUSGERATE Group
Sofia Motors

Auto Center Mitvas

Intelligent Traffic Systems

General Motors

KIA Motors

Scania Bulgaria

Bridgestone



TRANSPORT. AUTOMOBILISM. FUELS
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BANNER FORMATS by number of creatives — 2019 & 2020
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TRANSPORT. AUTOMOBILISM. FUELS I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020

m auto-press.net

= kamioni.bg

» bmwpower-bg.net
autoclub.bg

= econ.bg

= investor.bg

= div.bg

= mobile.bg

® burgasnews.com

= start.bg

= dnes.dir.bg
technews.hg

= dnevnik.bg

= dnes.bg

= m.investor.bg




@ Banner Monitoring

CONSTRUCTION AND
REPAIRS, HOME
FURNISHINGS




CONSTRUCTION AND REPAIRS, HOME FURNISHINGS
SEASONALITY by number of campaigns - 2018 - 2020
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CONSTRUCTION AND REPAIRS, HOME FURNISHINGS I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020

Jan Feb Mar Apr May Jun Jul Aug

Sep Oct Nov Dec

REPAIR AND FINISHING WORK

REAL ESTATES, CONSTRUCTION, DESIGN
B FURNISHING
© CONSTRUCTION AND REPAIR TOOLS
EBUILDING MATERIALS AND PRODUCTS



CONSTRUCTION AND REPAIRS, HOME FURNISHINGS I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019

6 000
5000
4000 REPAIR AND FINISHING WORK
REAL ESTATES, CONSTRUCTION, DESIGN
® FURNISHING
3000 5 CONSTRUCTION AND REPAIR TOOLS
m BUILDING MATERIALS AND PRODUCTS
2000
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0 I
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CONSTRUCTION AND REPAIRS, HOME FURNISHINGS

Maxi Club

Baumit Bulgaria

Ytong

Glavbolgarstroy

Solid 55

Remax Bulgaria

Platinum Business Center
Veka Bulgaria

Peri Bulgaria

Project Database system
Roca Bulgaria

Hormann

Kamax

Reynaers Aluminium Bulgaria
Todorv and son 99
Platinum Bulgaria
Ingconsult

Dorion Bulgaria
CADDESIGNER

CityHomePark

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020
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o

m2019
m2020



CONSTRUCTION AND REPAIRS, HOME FURNISHINGS
BANNER FORMATS by number of creatives — 2019 & 2020
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CONSTRUCTION AND REPAIRS, HOME FURNISHINGS I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020

= citybuild.bg

= econ.bg

= gradat.bg
infrastructure.bg

= imot.bg

= start.bg

= stroitelstvo.info

= marica.bg

= div.bg

= bageri.bg

= plovdiv24.bg
dnes.dir.bg

= investor.bg

= dnesbg.com

= technews.bg




\a Banner Monitoring

FINANCIAL SERVICES




FINANCIAL SERVICES
SEASONALITY by number of campaigns - 2018 - 2020
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FINANCIAL SERVICES
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

OTHER FINANCIAL SERVICES
INVESTMENT SERVICES

mONLINE AND PRIVATE BANKING. MOBILE
PAYMENT SYSTEMS

= PAYMENT CARDS

m CREDIT SERVICES
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Sep Oct Nov Dec

FINANCIAL SERVICES
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019

COMPANY IMAGE FINANCIAL SERVICES
SAVINGS SERVICES

mONLINE AND PRIVATE BANKING. MOBILE
PAYMENT SYSTEMS

= PAYMENT CARDS

m CREDIT SERVICES



FINANCIAL SERVICES

Fibank

DSK Bank

Post Bank Eurobank Bulgaria
Central Cooperative Bank
Access Finance

United Bulgarian Bank - UBB
Unicredit Bulbank
Credissimo

Money Plus Management
City Cash

Concord Asset Management
Investbank JSC

iCard

Raiffeisen Bank

D Bank

Eurolease Auto

BNP Paribas

MasterCard Europe SPRL
Easy Credit

VISA Europe

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020
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FINANCIAL SERVICES
BANNER FORMATS by number of creatives — 2019 & 2020
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FINANCIAL SERVICES I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020

m start.bg

= econ.bg

= bgonair.bg
moitepari.bg

= dnes.dir.bg

= banker.bg

= investor.bg

= dnes.bg

= m.vesti.bg

= 24chasa.bg

= bta.bg
woman.hotnews.bg

= framar.bg

= sportal.bg

= div.bg




\3 Banner Monitoring

CULTURE. EDUCATION.

PUBLISHING. EVENTS




CULTURE. EDUCATION. PUBLISHING. EVENTS
SEASONALITY by number of campaigns - 2018 - 2020
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CULTURE. EDUCATION. PUBLISHING. EVENTS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020
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CULTURE. EDUCATION. PUBLISHING. EVENTS I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019
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CULTURE. EDUCATION. PUBLISHING. EVENTS

Economedia

=3
2z
@
7]
&
S
=]
o]
@

Media Group Bulgaria

IAB Bulgaria

Ciela

VUZF University

ICT Media

Sofia School of Photography
Sofia International Film Fest
International Fair Plovdiv

BG Sound Stage

Georgi Stoyanov

University of Sheffield

Inter Expo Center - IEC
Copycom Bulgaria

ARCH INOVA

Bonn Chance

University Prof. Dr. Assen Zlatarov
Green Bulgaria

British Council

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020
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CULTURE. EDUCATION. PUBLISHING. EVENTS
BANNER FORMATS by number of creatives — 2019 & 2020
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CULTURE. EDUCATION. PUBLISHING. EVENTS I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020

= dnevnik.bg
= capital.bg
= lex.bg
gradat.bg
= infrastructure.bg
m stroitelstvo.info
= 24chasa.bg
= marica.bg
m chernomorie-bg.com
= m.dnevnik.bg
= m.capital.bg
investor.bg
= computerworld.bg
= citybuild.bg
m start.bg




\3 Banner Monitoring

PHARMACY, MEDICAL
SERVICES AND

PRODUCTS



PHARMACY, MEDICAL SERVICES AND PRODUCTS
SEASONALITY by number of campaigns - 2018 - 2020
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PHARMACY, MEDICAL SERVICES AND PRODUCTS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020

Jan Feb Mar Apr May Jun Jul Aug

Sep Oct Nov Dec

VETERINARY PRODUCTS AND SERVICES

OTHER MEDICINAL PRODUCTS

®MEDICINAL PRODUCTS

= MEDICIAL INSTITUTIONS, OPTICIANS,
PHARMACIES, PHARMACEUTICAL
COMPANIES

mFOOD SUPPLEMENTS
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PHARMACY, MEDICAL SERVICES AND PRODUCTS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019
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Sep Oct Nov Dec

VETERINARY PRODUCTS AND SERVICES

OTHER MEDICINAL PRODUCTS

®MEDICINAL PRODUCTS

= MEDICIAL INSTITUTIONS, OPTICIANS,
PHARMACIES, PHARMACEUTICAL
COMPANIES

mFOOD SUPPLEMENTS



PHARMACY, MEDICAL SERVICES AND PRODUCTS
20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020

o
a1

00 1000 1500 2000 2500 3000 3500

Sopharma

Brandex Bulgaria

Botanic
Medical Dent Consult

Ecopharm

Joy Fashion
BOEHRINGER INGELHEIM
VP Brands International

Sofiamed

Oriflame Bulgaria =2019

Hill Clinic ®2020

ABO Pharma

BERLIN CHEMIE MENARINI

GlaxoSmithKline group
Lucky Bansko Aparthotel
Unipharma

Sandoz

Aboca

Phoenix Pharma

J&J Johnson & Johnson



PHARMACY, MEDICAL SERVICES AND PRODUCTS
BANNER FORMATS by number of creatives — 2019 & 2020
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PHARMACY, MEDICAL SERVICES AND PRODUCTS I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020

= woman.hotnews.bg

= btv.bg

= framar.bg
lex.bg

= health.bg

= novanews.bg

= zajenata.bg

= 24chasa.bg

= sportal.bg

= m.woman.bg

= zdrave.ws
marica.bg

= econ.bg

= zdrave.bg

= novini.bg




\3 Banner Monitoring

SPORTS. GAMES.

LEISURE ACTIVITIES




SPORTS. GAMES. LEISURE ACTIVITIES
SEASONALITY by number of campaigns - 2018 - 2020

70
60

50

40 2018
——2019
—2020

30
20

10

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec



3 000

2500

2 000

1500

1000

500

SPORTS. GAMES. LEISURE ACTIVITIES I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020
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ESPORTS

HOBBY AND LEISURE

B GAMES. LOTTERIES. GAMBLING
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SPORTS. GAMES. LEISURE ACTIVITIES I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019
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SPORTS. GAMES. LEISURE ACTIVITIES

efbet

Sport Toto

ElectraWorks

Win Bet Online

National lottery

XS Software

Hillside Limited

Fetching Mladost
wargaming.net

Atama

Eurobet

Fitnes Pulse

SBB Media

Senshi

Lucky Bansko Aparthotel
Bulgarian Tennis Federation
2L

Zona Sport Center
Reach House BG
Adidas

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020

o

2000 4000 6 000 8000 10 000 12 000 14 000

m2019
m2020



SPORTS. GAMES. LEISURE ACTIVITIES
BANNER FORMATS by number of creatives — 2019 & 2020
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SPORTS. GAMES. LEISURE ACTIVITIES I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020

= sportal.bg

= blitz.bg
dnes.dir.bg
dir.bg

= jt.dir.bg

= novini.bg

= sofia.dir.bg

= winner.bg

m 24chasa.bg

= rousse.dir.bg

= tv.dir.bg
life.dir.bg

= varna.dir.bg

= burgas.dir.bg

= kino.dir.bg
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TOURISM
SEASONALITY by number of campaigns - 2018 - 2020
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TOURISM
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020
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B TOURIST SERVICES

= EATING AND DRINKING ESTABLISHMENTS

B ACCOMODATIONS
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TOURISM
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

B TOURIST SERVICES

= EATING AND DRINKING ESTABLISHMENTS

B ACCOMODATIONS



TOURISM

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020

o

500 1000 1500 2000 2500 3000

Posoka COM

Happy

Aladin foods g

ISA ENngineering e ——
HotelTV oo

Gradina Camping e ——

Pizzaria DOMiNG  p—————
I ——

Markovo Hotel

Grand Hotel Primore!’ - —————

Carta Holiday — p— 2019

Maxi Club I 2020
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TOURISM
BANNER FORMATS by number of creatives — 2019 & 2020
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TOURISM I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020

2020 = dnes.dir.bg

= burgasnews.com

@ = m.vesti.bg
ww 8% chernomorie-bg.com
1 = econ.bg
% = div.bg
2019 = life.dir.bg
= burgas24.bg
= framar.bg

= marica.bg

= 24chasa.bg
blagoevgrad24.hg

= start.bg

= sportal.bg

= blitz.bg



\3 Banner Monitoring
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INSURANCE AND SOCIAL SECURITY
SEASONALITY by number of campaigns - 2018 - 2020
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INSURANCE AND SOCIAL SECURITY I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020
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INSURANCE AND SOCIAL SECURITY I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2019
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INSURANCE AND SOCIAL SECURITY

SDI Group

Euroins Insurance Group

Pension Insurance Company Badeshte
Saglasie - Insurance fund

Armeec Jsc

DzI

CCB - Sila - Pension fund

OZK Insurance

Lev Ins

UNIQA

Bulstrad

Generali

DallBogg: Life and Health

Bulgarian Telecommunications Company
Groupama

I and G Insurance Brokers

Central Cooperative Bank

Bullns

Allianz

Bulgarian Export Insurance Agency

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020

o

1000 2000 3000 4000 5000 6 000 7000 8 000 9 000

m2019
m2020



INSURANCE AND SOCIAL SECURITY
BANNER FORMATS by number of creatives — 2019 & 2020
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INSURANCE AND SOCIAL SECURITY I
TOP 15 WEBSITES by campaigns strength — 2019 & 2020
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= viasport.bg

= m.vesti.bg

= bgonair.bg
m.profit.bg

= banker.bg

= tennis24.bg

= m.ladyzone.bg

= start.bg

m pgathletic.com

= bgvolleyball.com

= woman.hotnews.bg
bgbasket.com

= m.woman.bg

= dnes.dir.bg

= snimka.bg



a Banner Monitoring

Sector

TELECOMMUNICAITONS



TELECOMMUNICAITONS
SEASONALITY by number of campaigns - 2018 - 2020
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TELECOMMUNICAITONS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2020
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TELECOMMUNICAITONS
20 MOST ACTIVE ADVERTISERS by campaigns strength — 2019 & 2020
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Telenor Bulgaria

Bulgarian Telecommunications Company

Mobiltel
NET 1
M Sat

Huawei Bulgaria Mobile

Samsung

Lenovo

Bulsatcom
ITD Network =2019
m2020

LG Electronics
Neosat

Neterra

MIUI Bulgaria
Nokia

Motorola Mobility
Fujitsu

Ortel Mobile

Price International

Ti.com



TELECOMMUNICAITONS
BANNER FORMATS by number of creatives — 2019 & 2020
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TELECOMMUNICAITONS I

TOP 15 WEBSITES by campaigns strength — 2019 & 2020
= 24chasa.bg
= btv.bg
= technews.bg

novanews.bg
= econ.bg
= start.bg
= m.24chasa.bg
= trud.bg
m dnes.dir.bg
= div.bg
= m.dnevnik.bg

dnevnik.bg
= egoist.bg
= varnautre.bg
= m.btvnovinite.bg




@ Banner Monitoring

stefan@webnewsagent.com
+ 359 888 510027

bannermonitoring.com

Stefan Stefanov
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