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CAMPAIGN SEASONALITY
by number of campaigns — 2020 - 2022
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CAMPAIGN SEASONALITY
by number of campaigns - Jan/Dec 2022

2 600 = WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES
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CAMPAIGN SEASONALITY
by number of campaigns - Jan/Dec 2021
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TOP 10 SECTORS
by campaigns strength — 2021 & 2022

m RETAIL AND ONLINE STORES

B TRANSPORT. AUTOMOBILISM.
FUELS

= CONSTRUCTION AND REPAIRS,
HOME FURNISHINGS

PHARMACY, MEDICAL SERVICES
AND PRODUCTS

u SPORTS. GAMES. LEISURE
ACTIVITIES

m FINANCIAL SERVICES

mTOURISM

mWHITE GOODS. BROWN GOODS.
ELECTRIC APPLIANCES

mDRINKS

m CULTURE. EDUCATION.
PUBLISHING. EVENTS




TOP 20 CATEGORY
by campaigns strength — 2021 & 2022
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20 MOST ACTIVE ADVERTISERS
by campaigns strength — 2021 & 2022
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BANNER FORMATS
by number of creatives — 2021 & 2022
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\3 Banner Monitoring

Sector

RETAIL AND ONLINE
STORES




RETAIL AND ONLINE STORES
SEASONALITY by number of campaigns - 2020 - 2022
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TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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RETAIL AND ONLINE STORES I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021
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RETAIL AND ONLINE STORES

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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Alpha Sport
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Moemax Bulgaria
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RETAIL AND ONLINE STORES
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RETAIL AND ONLINE STORES I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022

2022 = framar.bg
m vesti.bg
= dnes.bg

edna.bg

= webcafe.bg

= start.bg

= vbox7.com

= econ.bg

= sinoptik.bg

= div.bg

= 0lx.bg
dir.bg

= gong.bg

= 24chasa.bg

= mamaZ24.bg



\3 Banner Monitoring

TRANSPORT.
AUTOMOBILISM. FUELS



TRANSPORT. AUTOMOBILISM. FUELS
SEASONALITY by number of campaigns — 2020 - 2022

250
200
150

2020

—2021

100 —2022
50

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec



TRANSPORT. AUTOMOBILISM. FUELS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021
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TRANSPORT. AUTOMOBILISM. FUELS
20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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TRANSPORT. AUTOMOBILISM. FUELS
BANNER FORMATS by number of creatives — 2021 & 2022
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TRANSPORT. AUTOMOBILISM. FUELS I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022

m auto-press.net

= bmwpower-bg.net

= div.bg
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= kamioni.bg

= dnes.bg

= start.bg
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= bulevard.bg

= fakti.bg




@Banner Monitoring

CONSTRUCTION AND
REPAIRS, HOME
FURNISHINGS




CONSTRUCTION AND REPAIRS, HOME FURNISHINGS
SEASONALITY by number of campaigns - 2020 - 2022
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CONSTRUCTION AND REPAIRS, HOME FURNISHINGS I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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B REAL ESTATES, CONSTRUCTION, DESIGN



12 000

10 000

8 000

6 000

4000

2000

0

CONSTRUCTION AND REPAIRS, HOME FURNISHINGS I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021

Jan Feb Mar Apr May Jun Jul Aug

Sep Oct Nov Dec

CONSTRUCTION AND REPAIR TOOLS
REPAIR AND FINISHING WORK

® FURNISHING

= BUILDING MATERIALS AND PRODUCTS

B REAL ESTATES, CONSTRUCTION, DESIGN



CONSTRUCTION AND REPAIRS, HOME FURNISHINGS
20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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CONSTRUCTION AND REPAIRS, HOME FURNISHINGS
BANNER FORMATS by number of creatives — 2021 & 2022
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CONSTRUCTION AND REPAIRS, HOME FURNISHINGS I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022
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= econ.bg

m vesti.bg

= dnes.bg
gradat.bg

= infrastructure.bg

m start.bg

= div.bg

m stroitelstvo.info

= 0lx.bg

= investor.bg

= dnes.dir.bg
webcafe.bg

= framar.bg

= m.dotbg.bg

= dir.bg



\3 Banner Monitoring

PHARMACY, MEDICAL
SERVICES AND

PRODUCTS



PHARMACY, MEDICAL SERVICES AND PRODUCTS
SEASONALITY by number of campaigns - 2020 - 2022
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PHARMACY, MEDICAL SERVICES AND PRODUCTS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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PHARMACY, MEDICAL SERVICES AND PRODUCTS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021
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PHARMACY, MEDICAL SERVICES AND PRODUCTS

Unipharma

Sandoz

Boiron

Opticlasa

Rila Herbaln

Si Dent

Hill Clinic

Lucky Bansko Aparthotel
Queisser Pharma Bulgaria
Ecopharm

Solco

d-r Shterev

A and D Pharma Bulgaria
Chemax Pharma

Dr. Georgy Kolev
Sopharma

Chorlu Vatan Hospital
Eyerim

Botanic

Phoenix Pharma

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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PHARMACY, MEDICAL SERVICES AND PRODUCTS

1200

1000

800

600

40

o

20

o

o

BANNER FORMATS by number of creatives — 2021 & 2022

m 2021
| 2022
N q\e S

\@ o @ o) e} > &
& J ¥ b\° S R
ey {\Q %& QS o° =~ o° & O & o 0‘\ & @
? ) > & O & N & Q N\ N &
Qg’ NS @ & @ @ Q® S QO N RGN
4\6 @ Q)(b . 0‘3 (5'.\ 0% Q 4@ 2)
v 0& $\b ©
A\



PHARMACY, MEDICAL SERVICES AND PRODUCTS I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022

= framar.bg

m 24zdrave.bg

= mama24.bg
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@Banner Monitoring

SPORTS. GAMES.

LEISURE ACTIVITIES




SPORTS. GAMES. LEISURE ACTIVITIES
SEASONALITY by number of campaigns — 2020 - 2022
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SPORTS. GAMES. LEISURE ACTIVITIES I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021
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SPORTS. GAMES. LEISURE ACTIVITIES
20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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BROBET LIMITED

Win Bet Online

ElectraWorks  p—

Top Bet
Kaizen Gaming
Karcher

Inbet online

Fit Invest Bulgaria

Sport Toto
Sesame 2021
New garden m2022

Senshi

Salsa Caliente

Atama wellness & spa
Alphabet gaming
Fitnes Pulse

Fetching Mladost

2L

Adidas

Synergon hotels gy



SPORTS. GAMES. LEISURE ACTIVITIES
BANNER FORMATS by number of creatives — 2021 & 2022
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SPORTS. GAMES. LEISURE ACTIVITIES I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022

= novini.bg
m sportal.bg
= m.sportal.bg

m.novini.bg
= blitz.bg
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\3 Banner Monitoring

FINANCIAL SERVICES




FINANCIAL SERVICES
SEASONALITY by number of campaigns - 2020 - 2022
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FINANCIAL SERVICES
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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= PAYMENT CARDS
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FINANCIAL SERVICES
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021
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FINANCIAL SERVICES
20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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Raiffeisen Bank
VISA Europe
Ferratum Bulgaria

Access Finance

B and G Credit



FINANCIAL SERVICES
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FINANCIAL SERVICES I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022
2022 = start.bg

= econ.bg

= framar.bg
vesti.bg

= m.vesti.bg

= 0lX.bg

= btv.bg

= webcafe.bg

= m.ladyzone.bg

= div.bg

= moitepari.bg
dir.bg

= dnes.dir.bg

= m.spomen.bg

m 24zdrave.bg




\ Banner Monitoring

TOURISM




TOURISM
SEASONALITY by number of campaigns - 2020 - 2022
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TOURISM
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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TOURISM
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021
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TOURISM

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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Happy

S plus S - S.Timeva

Usit Colours
Tez tour
Posoka COM

Solvex

Carta Holiday
Nedelia Café and Patisserie

AmRest

Costa coffee 2021

m2022

Onex tour

Gradina Camping
Sirona

Hotel Murite
Subway Bulgaria
SPA Hotel Orpheus
Sofia Live Club

PC Group

Welcome travel

Mc Donalds



TOURISM
BANNER FORMATS by number of creatives — 2021 & 2022
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TOURISM I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022

= dnes.bg

m vesti.bg

= framar.bg
webcafe.bg

= sinoptik.bg

= edna.bg

= dir.bg

= dnes.dir.bg

m econ.bg

m start.bg
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24chasa.bg

= m.webcafe.bg

= investor.bg

= 0Ix.bg




3 Banner Monitoring

Sector

WHITE GOODS. BROWN
GOODS. ELECTRIC
APPLIANCES.




WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES.
SEASONALITY by number of campaigns - 2020 - 2022
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WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES. I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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OTHER ACCESSORIES

CAR EQUIPMENT AND ACCESSORIES
®BROWN GOODS
# SMALL HOUSEHOLD APPLIANCES
®WHITE GOODS
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WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES. I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021
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GAMES AND ENTERTAINMENT

CAR EQUIPMENT AND ACCESSORIES
®BROWN GOODS
# SMALL HOUSEHOLD APPLIANCES
®WHITE GOODS



WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES.

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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BSH BOSCH UND SIEMENS HAUSGERATE Group

Samsung

Gorenje Bulgaria

Daikin Central Europe

Purepro

Acton
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BSH Household Appliances Bulgaria

Gree Electric Appliances

LG Electronics m2021
Ariston m2022
Karcher

Vasco Electronics
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VID
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Viasat Technoly

Canon

Frotcom



WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES.
BANNER FORMATS by number of creatives — 2021 & 2022
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WHITE GOODS. BROWN GOODS. ELECTRIC APPLIANCES. I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022
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= 0lx.bg

= div.bg

= start.bg

m investor.bg

m 24chasa.bg

m 24zdrave.bg

= edna.bg
dir.bg

= mama24.bg

= webcafe.bg

= sinoptik.bg



DRINKS
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DRINKS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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DRINKS
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2021
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DRINKS

20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022
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Coca-Cola HBC Bulgaria

Hell Energy Bulgaria

Molson Coors Brewing
Pure Pro

Olympus

Carlsberg

Hell Energy Hungary

Schweppes Holding

I
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——
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——
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Avendi
Vinprom Peshtera  mms 2021
AXXON Bulgara 2022
Diageo BV mmmmmm
Meik 98 mmmmm
Devin
Red BUll g
Amperel g
Advantis CO
Tchibo
Bultrade 99 oumm
—

Domaine Boyar



DRINKS
BANNER FORMATS by number of creatives — 2021 & 2022
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DRINKS I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022

= btv.bg

= novanews.bg

= goguide.bg
m.ladyzone.bg

= m.mamaZ24.bg

m sportal.bg

= woman.bg

= m.webcafe.bg

= mamaz24.bg

= edna.bg

= framar.bg
vbox7.com

= m.woman.bg

= gong.bg

= webcafe.bg




@Banner Monitoring

CULTURE. EDUCATION.

PUBLISHING. EVENTS.




CULTURE. EDUCATION. PUBLISHING. EVENTS.
SEASONALITY by number of campaigns - 2020 - 2022
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CULTURE. EDUCATION. PUBLISHING. EVENTS. I
TOP 5 CATEGORIES by campaigns strength - Jan/Dec 2022
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CULTURE. EDUCATION. PUBLISHING. EVENTS.
20 MOST ACTIVE ADVERTISERS by campaigns strength — 2021 & 2022

State Opera and ballet

VUZF University

NLP Training center

International Fair Plovdiv

Inter Expo Center - IEC

British Council

BG Sound Stage

Kabinata BG

Varna Free University

One

Forum Film

Academy for Professional Training
NPC

Zenira

Cine Grand

Sofia International Film Fest

Bonn Chance

University Prof. Dr. Assen Zlatarov
Bata Agro

Software University

o

500 1000 1500 2000 2500 3000

m2021
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CULTURE. EDUCATION. PUBLISHING. EVENTS.
BANNER FORMATS by number of creatives — 2021 & 2022
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CULTURE. EDUCATION. PUBLISHING. EVENTS. I
TOP 15 WEBSITES by campaigns strength — 2021 & 2022

2022

\ \

7%

m actualno.com

= webcafe.bg

= chernomorie-bg.com
dnes.bg

= cinefish.com

= framar.bg

= jiwoman.bg

m expert.bg

m vesti.bg

= sofialive.bg

= mamamia.bg
dnevnik.bg

= edna.bg

= investor.bg

m sportlive.bg
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\ Banner Monitoring

1. Used formats — based on IAB standards
(see the chart).
- 300x250 = MPU
- All other sizes are aligned
to the closest IAB format

2. Campaigns strength — function that
weights campaigns by used sites and days
of activity

3:1 RECTANGLE LEADER BOARD
300X100 728X90
FULL BANNER HALF BANNER
468X60 234X60

VERTICAL

BANNER MEDIUM RECTANGLE

300X200

120X240

POP-UNDER
720X300

BUTTON 1
120X90
BUTTON 2
120%60

VERTICAL
RECTANGLE
240X400

SQUARE POP UP
250X250

HALF PAGEAD
300X600

RECTANGLE
180X150
LARGE RECTANGLE
336X280
SQUARE

BUTTON
125X125




@ Banner Monitoring

stefan@webnewsagent.com
+ 359 888 510027

bannermonitoring.com

Stefan Stefanov




hank youl!
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